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TO: 202-326-2012 

Attn: Consumer Response Center 

Re: Business Opportunity Rule, R511993 

Dear Friends, 

! Have reviewed the proposed FTC Business Opportunity Rule, 
R511993. 

As an independent FreeLife International Marketing Executive who 
has developed my business as a 
result of the opportunity FreeLife International, its products, 
and marketing plan made available to me, I am stronalv oDDosed to 
the proposal. 
If adopted, the rule would destroy my small business that I have 
worked so hard to develop. 

I know of no similar restrictions placed upon those in the retail 
marketing field. 

Accordingly, please do not allow this incredibly restrictive rule to be 
enacted. 
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